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MEET SARAMEET SARA Hey!‌Hey!‌

✅  8 years in digital marketing
✅  Written over 200+ blogs
✅  Past client email open rates boosted by 45%
✅  Built 37K following on TikTok
✅  Past titles include Social Media Manager, Marketing
Strategist, Digital Content Specialist, and Lead
Copywriter

Hi! My name's Sara, and I'm a Chicago-based creative
professional dedicated to using my nuanced writing
skills and marketing expertise to create meaningful
connections with my audiences.

https://www.corpconc.com/
https://www.telegaertner.us/


I  p a r t n e r e d  w i t h  t h e  C h i c a g o  S h a k e s p e a r e  T h e a t e r  a s  a n
i n f l u e n c e r  f o r  i t s  r e c e n t  p r o d u c t i o n  o f  P a r a n o r m a l  A c t i v i t y.  

W i t h  t h r e e  v i d e o s ,  w e  a m a s s e d  o v e r  3 0 , 0 0 0

v i e w s  f o r  C S T  o n  I n s t a g r a m  a n d  T i k To k .

3 1 , 8 0 2  V i e w s  

8 5 4  L i k e s  

1 1 0  S h a r e s / S a v e s / R e p o s t s

T h e  i n d i v i d u a l  t i c k e t  p r o m o  c o d e  f o r  m y

a u d i e n c e  g e n e r a t e d  n e a r l y  $ 1 , 5 0 0  i n  p r o f i t .

I n  m i d - N o v e m b e r ,  I  b e g a n  w o r k i n g  w i t h  S m a s h b u r n
C r e a t i v e  o n  s o c i a l  m e d i a  m a r k e t i n g ,  c o n t e n t  c r e a t i o n ,
a n d  p a i d  a d v e r t i s i n g  f o r  “ C h a r l e s  D i c k e n s  B e g r u d g i n g l y
P e r f o r m s  ‘ A  C h r i s t m a s  C a r o l ’  A g a i n . ”

I ’ v e  c u r a t e d  a n d  r u n  t w o  s u c c e s s f u l  F a c e b o o k
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t i c k e t  l i n k  c l i c k s  i n  l e s s  t h a n  a  w e e k .  
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a v a i l a b l e  c o n t e n t  f o r  o u r  n e w l y  e s t a b l i s h e d

I n s t a g r a m  p a g e .

https://www.instagram.com/p/DRU7hYWgjD0/?hl=en
https://www.instagram.com/charlesdickensagain/?hl=en


For Tier One, I wrote, filmed, performed in, and edited a variety of

high-quality video content for internal use and client presentations.

Here are two examples of my social channel videos and our project

bid for Ally Bank. 

UGM and TikTok Sesame StreetAlly Bank Pitch

https://www.wearetierone.com/
https://www.instagram.com/p/C3TC60pp_U4/?hl=en
https://www.instagram.com/p/C23JLntJubs/?hl=en
https://drive.google.com/file/d/1ioesgI0MaYW1-8jvKjohwnfkBbJmw0OG/view


As Social Media Manager, I created concepts for several holiday and promotional videos and

pieces of content. My three favorites were collaborations with our graphics department for

a Halloween video, a downloadable Super Bowl Bingo game, and a new animation for Tier

One’s 20  anniversary. th

Halloween Video
Tier One 20th Video

Super Bowl Bingo

https://www.instagram.com/p/Cxx2fHGucUM/?hl=en
https://www.instagram.com/p/CzEupR8ucED/?hl=en
https://www.instagram.com/p/C3JSZQvp1g4/?hl=en&img_index=1
https://www.instagram.com/p/CzEupR8ucED/?hl=en
https://www.instagram.com/p/Cxx2fHGucUM/?hl=en
https://www.instagram.com/p/C3JSZQvp1g4/?hl=en&img_index=1


My job also included writing and research for both our social profiles, client curated content, blogs,

and weekly newsletters. I was able to help our newsletter’s open rate increase by 45% through

testing, audits, and content changes. 

The Spark NewsletterBlack History Month

https://www.wearetierone.com/the-spark-20/24-vision-%F0%9F%A4%93
https://www.instagram.com/p/C35dt-4ubhY/?hl=en&img_index=1


At Tier One, I did pro-bono work for SafePlace International, which provides shelter

and resources for LGBTQ+ refugees. I created both graphics and wrote social posts

that emphasized the company’s goals and brought their voice to life. 

https://www.instagram.com/p/C38LSp-ySKd/?hl=en&img_index=1
https://www.instagram.com/p/C4YVzYBOnTj/?hl=en&img_index=1
https://www.instagram.com/p/C4JmTDqOPOI/?hl=en&img_index=1


Simple Machines Marketing is a B2B marketing agency that helps technology, manufacturing, and service companies grow
faster. They build marketing efficiency with a focus on process, technology, and data insights.

At Simple Machines, I owned our company social media and newsletter content. Each month, I created batches of social posts
based on our strategy blogs, free resources, and marketing advice. Our goal for our content was two-fold: for busy,
overwhelmed small business owners, we wanted to provide tools and tricks to kick off marketing efforts and help their
business grow. And for our mid-level, savvy marketing managers, we had strategy tips, industry trends, and optimization
techniques to level up their game. 

Meet my
favorite
clients!‌

Meet my
favorite
clients!‌

https://www.simplemachinesmarketing.com/
https://www.instagram.com/simplemachinesmarketing/
https://www.instagram.com/simplemachinesmarketing/
https://www.instagram.com/simplemachinesmarketing/
https://www.instagram.com/simplemachinesmarketing/
https://www.instagram.com/simplemachinesmarketing/
https://www.simplemachinesmarketing.com/


Corporate Concepts curates furniture solutions for every environment. Their approach,
paired with innovation and investments in people and technology, has made them one of
the largest furniture dealerships in the Midwest.

The majority of my Simple Machines Marketing clients were in the industrial sector, so Corporate Concepts was a
breath of fresh air. I flexed my writing skills with descriptive, eye-catching, and engaging copy in their monthly
newsletters and blogs. Additionally, I performed a major SEO website audit overhaul. When my recommendations
were implemented, we reduced our site errors by 95%, positively impacting their site health score and rank.

MAJOR SITE AUDITING

BOOSTED SITE HEALTH BY 17%

REDUCED SITE ERRORS BY 95%

SEO KEYWORD RESEARCH

MONTHLY NEWSLETTERS 

ADAPTING TO BRAND TONE

https://www.corpconc.com/
https://www.corpconc.com/


Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Proin mi metus, rhoncus a malesuada dictum,
efficitur ut urna. Cras consequat sodales risus, vel
sodales

Miller Industrial works to bring a little more joy to the world of hardware and MRO supplies.
They know their customers have tough jobs, and are dedicated to making their professional
lives easier and more fun.

Miller loves to "throw spaghetti at the wall and see what sticks." That's why we
explored direct mailer campaigns. Their goal was two-fold: Build new business and
people connections in this small community, and advertise Miller's main goal -
anticipating customer needs. For example, we created a coupon for a "Miller Moving
Kit," filled with the essentials you need (and often forget!) during a big move. 

As a suburban store, Miller was passionate about establishing a community
connection. We created strategies for an outreach campaign, researched
sponsorships, village events, and collaborations with local influencers. Miller
allows me to think outside the box and use my creative background well. 

http://millerindustrial.com/
http://millerindustrial.com/
http://millerindustrial.com/
https://www.millerindustrial.com/


First Time Buyer's Guide for Industrial Manipulators

5 Steps to Optimizing Your Warehouse

Industrial Manipulator Glossary

How to Reduce Burnout During a Job Surplus

Future Proofing Your Warehouse: 4 Key Points

How to Implement Lean Manufacturing 

Free Resources

Warehousing Blogs

Dalmec North America creates industrial manipulators

and material handlers for warehouses and manufacturers.

I worked with Dalmec for five years, writing their blogs bi-monthly, building monthly newsletters, copywriting
and scheduling monthly social media, and researching and writing valuable gated content pieces. My three
gated content pieces for Dalmec are below, with three of my favorite blog pieces. Additionally, I managed and
worked on the creation of a Spanish version of its website. 

https://www.dalmec-na.com/
https://2156192.fs1.hubspotusercontent-na1.net/hubfs/2156192/Dalmec%20First%20Time%20Buyers%20Guide.pdf
https://2156192.fs1.hubspotusercontent-na1.net/hubfs/2156192/Dalmec%20-%205%20Steps%20to%20Optimizing%20Your%20Warehouse.pdf
https://2156192.fs1.hubspotusercontent-na1.net/hubfs/2156192/DALMEC-DWN-Glossary-02.pdf
https://www.dalmec-na.com/how-to-reduce-warehouse-burnout-during-a-job-surplus/
https://www.dalmec-na.com/future-proofing-your-manufacturing-business-4-key-points/
https://www.dalmec-na.com/how-to-implement-lean-manufacturing-in-your-warehouse/
https://www.dalmec-na.com/how-to-implement-lean-manufacturing-in-your-warehouse/
https://www.dalmec-na.com/
https://www.dalmec-na.com/
https://www.dalmec-na.com/


Telegärtner, Inc. leads the data voice industry by designing and
manufacturing high-quality, custom-engineered connector solutions.

Despite a smaller retainer, I accomplished a litany of tasks for
Telegärtner each month. In addition to running their social media
platforms, I also designed and wrote copy for unique email
campaigns on new products, trade show exhibitions, and company
launches. Additionally, I created estimates, advertisement graphics,
and audience lists for their LinkedIn campaigns. 

https://www.telegaertner.us/
https://www.telegaertner.us/
https://www.telegaertner.us/


On my personal TikTok account, I doubled my follower count
within a month by finding a niche in telling ghost stories
from the Chicagoland area. 

Now, under my brand Saranormal Activity, I offer my
followers well-researched and well-written stories on the
spookiest happenings in our hometown and take suggestions
from them to cover the stories they want to hear most. 



At Simple Machines, I owned reporting for all of our clients. This involved tracking monthly conversions, finding data sources and how
they found our content, tracking SEO keywords and performance, reviewing our monthly content engagement, analyzing our paid
campaign success, and more.

To do this, I completed certificate courses for Google Analytics and Google Ads, along with getting in-depth experience tracking
analytics through Databox and HubSpot reporting applications. 

https://databox.com/

